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Myth #1  
 

“People consume energy” 
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Myth #2  
 

“People engage with energy” 
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Consumers aren’t interested in energy 

and revert back to old behavior 
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Consumers aren’t interested in energy 

and they don’t understand it 
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Myth #3  
 

“Price affects consumption” 
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Energy is news 

but its still too cheap and reliable...... 
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Comfort and convenience 

trump carbon and cost 
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“ Worst storm in 26 years. I’m livid. ” 

Buzzfeed of the month 
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Myth #4  
 

“You need a Smart home to save energy” 
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Everyone’s favourite buzz word 
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The Internet of Things 2013 

“Solutions in search of problems” 



M A R K E T  T R A N S F O R M I N G  I N N O V A T I O N  

© Sentec 2013 5 November 2013 29 

A new love affair 



M A R K E T  T R A N S F O R M I N G  I N N O V A T I O N  

© Sentec 2013 5 November 2013 30 

A new love affair 



M A R K E T  T R A N S F O R M I N G  I N N O V A T I O N  

© Sentec 2013 5 November 2013 31 

150 times a day 
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The birth of “appcessories” 
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The animal 

lover 
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Where’s my cat? 

Smart phone 

shows location 

of the pet on a 

map 

Tracking 

device is 

collar worn 

on the pet 

Routes, activity 

times and historical 

data trends show 

what your pet does 

and when 
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How is my pet? 

Activity levels 

inform how much 

they should be fed 
Activity  and 

sleep trends 

show illness & 

injury 
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The  

beauty  

devotee 
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Anti-aging 

Wearable 

device 

monitors UV 

exposure 

Phone app suggests 

protective products 

are applied or 

shade is found 
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The new  

baby 
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“Babycessories ” 

44 



M A R K E T  T R A N S F O R M I N G  I N N O V A T I O N  

© Sentec 2013 5 November 2013 

http://bit.ly/2ubiquity Nick Hunn, Wifore Consulting 
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50M new devices, 

desirable $50 products 

13 Bn new 

devices, $10 

impulse purchase 

215 appcessory 

companies at 

CES 2013, often 

crowd funded 

The “Next Big Thing” 
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Why should you be interested? 
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•  Smart phone market beginning to stagnate 

 

•  $130Bn market by 2020 

 

•  Low barrier to entry 

 

•  Simple targeted propositions  

 

•  Products people don’t need but WANT 
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•  It’s all about sensing and actuation 

 

•  Expertise in low power management and design 

 

•  Can turn concepts into functioning devices quickly 

 

•  We have developed a new way of connecting a 

 device to a mobile phone 

 

Why are we interested? 
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